Beyond Sustainability: Why Companies Can—and Must—Take Charge and Save the Planet
When faced with a warming planet, many companies have put their efforts into reducing their carbon footprints and improving their annual sustainability reports, but have been reluctant to take a public stand on this controversial issue. However, the world is changing quickly, and faced with the climate change crisis and opportunity, it is time for U.S. companies to move past sustainability and openly support national and international policies that affect climate change.

In fact, many U.S. corporations have already started to do this, as shown in the list below: 
· We Mean Business Coalition—284 companies and investors
· Ceres Company Network—70 companies, and more than 1,000 have signed the Ceres Climate Declaration
· EPA Clean Power Plan (CPP) sign-ons—223 companies, including Wal-Mart, Bank of America, Alcoa, GM, Google and Apple
· American Sustainable Business Council
· U.S. Green Chamber of Commerce

· Business Council for Sustainable Energy

But, you may say, isn’t energy policy something that federal and state governments should handle? Aren’t many countries in Europe and elsewhere making good progress on fighting climate change? Certainly some are: Denmark, Germany, several Caribbean islands, China and many others are moving ahead aggressively on renewable energy. And in our own country, California and Hawaii have set high goals for replacing fossil fuels with renewables.
The problem here is that the U.S. as a whole and the Republican party in particular have still not accepted the scientific findings that climate change is the most serious environmental threat this country has faced since the cold war ended three decades ago.
With both houses of Congress under the control of a political party which denies that climate change even exists, it clearly falls to enlightened companies to step forward and push for new policies that cut carbon emissions while encouraging economic growth in new industries and technologies, especially solar and wind energy.
“Combating climate change cannot be tackled by governments alone,” said Lisa Jacobson, president of the Business Council for Sustainable Energy. She also challenged the idea that only a few green companies are stepping up.  “That is not the case. This is a mainstream corporate activity.”
Companies are taking a stand for public policies that cut carbon emissions because “doing so offers tremendous opportunities for creating growth, jobs and prosperity in a low-carbon economy” according to the We Mean Business coalition. Businesses from agriculture to breweries to ski areas are also finding that climate change threatens their livelihoods, so that acting on climate change is in their business interests.
So, where should companies get started on moving into the public arena on climate change? The Union of Concerned Scientists recommends the following policies:

· Cease funding think tanks and other trade groups that spread misinformation on energy and confuse the public

· Take responsibility for consistent company-wide positions that align with established climate science

I would add that businesses consider making public commitments to aggressive state and federal emissions targets, supporting national policies like CPP and carbon pricing, and encouraging other companies to do the same. These must be backed up with corporate action, but working together, companies have a chance to transform the global energy and business landscape and help save us from a planet that could become almost unlivable. As Apple says in its corporate environmental statement, “We don’t want to debate climate change. We want to stop it.”

